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COMPREHENSIVE PLAN UPDATE

Public Meetings:

 #1Community Values & Attributes

Synthesis


WA Vision composite from Post Cards:

Snowmass Village is first a community where real working people live and work and play; that provides gathering areas, good access, aesthetically pleasing and functional infrastructure, housing and residential environments accessible to all economic levels, alternative modes of transportation, trails and walks, cultural events, community activities and entertainment to support the community comprising an active and vital social environment.  Also a successful resort, Snowmass Village is a unique location offering a friendly, memorable and high-class experience.  Balance of the two (community and resort) entails:

· Expansion for diversity of lodging, restaurants and housing and adequate conference facilities;  

· Continuation of locally-owned family-run businesses;

· A balance of year round and part-time residents; and  

· A focus on winter and summer seasons for resort while embracing shoulder seasons for residents.

Post cards

1) A unique character

Better access to commercial and recreation

Parking for locals

Town gathering areas

Performance center

Cultural activities

Maintain small town character access to nature

Fire and police

More on mountain activities

2) I see a beautiful town where the scenery is not obstructed by big commercial buildings.  The small-town feel is imminent, including locally-owned family-run businesses and not chain (national) stores.  Snowmass Village is a unique and magical place, unlike any other ski town I’ve been to offering a friendly, memorable and high-class experience.  It is easy to get to and get around town.

3) Only slightly larger than now; more restaurants and a few more shops; maintain mountain character; linkage with trails and walks (Benedict Trail); large conference center facility to drive village-wide business.

4) 85-100% locally owned businesses; off the electric grid; completed major construction projects; expand selection of restaurants, diversity of lodging, restaurants and housing, adequate conference facilities.

5) Incredible redeveloped three nodes – very little cars; connected to 3 other resorts like Aspen Highlands and Aspen through gondolas or monorail; great restaurants, retail, awesome housing; great culture and activities.

6) A sustainable lively place to live, work, retreat and exist!  A strongly committed community to culture.  Local support, local employee support and continued integration of culture.

7) Well connected to the national forest through well managed portals; well represented social community – balance of year round and part-time.  

8) Improved transit commuter rail valley-wide and in between Aspen, the airport and Snowmass Village; More and convenient parking for both locals and guests; incentives for housing and commuting; adding multi-purpose facility (for movies, concerts, theater and other cultural events).

9) One with a beautiful art walk as a new venue to provide beauty for our visitors; a large multi-purpose theater – art and music facility for the community and visitors; adequate employee housing; greater diversity of retail and recreation.

10) Vibrant; a year-round resort that has the necessary amenities for all ages to utilize.  These amenities would include more than just “resort-based’ facilities.

11) Family focused resort with activities after skiing for children and teens; village with adequate support business such as a gas station. Cleaner, market, drug store, hardware.

12) I would like to see a self-sufficient village.  I would like for Snowmass to be a world class resort that thrives in the winter and summer.

13) A community geared to family; ski area that is safe without long lift lines or congested trails; services for the community, gas station, good food market, cleaners, etc; airplane travel that is affordable; tickets from Los Angeles to Aspen should not be $900 to $1,000.  We need airplane competition.  Traffic congestion needs to be controlled.  Good public transportation.  A movie theater; place for live entertainment.

14) A renewed no construction community.

15) One of the top 5 ski mountains in North America – but uncrowded; aesthetically one of the most beautiful built environments (streetscape, landscaping, design of buildings, transportation corridors); a real community where real working people live and work and play; a successful resort not dominated with condos or fractionals – with real hotels; an exceptional public transportation / shuttle system; fair, balanced local government; essentially no further growth.

16) A place where the exiting beauty is not overwhelmed by extreme growth; a place with ample open space; a place with recreational and cultural vitality; a place with ease of public transportation; a friendly home town type of place.

17) Vibrant – ie the average age of the Snowmass population has declined since 2007; low traffic congestion (LOS C) – that will mean the town did not overbuild; quality of life (as measured by survey) shows an increase over 2007 survey levels; housing – support housing 60% work force.

18) Traffic under control; family friendly community; contains all elements of a real community, not just a resort.

19) The snow is great in the winter; no more construction; there is plenty of employee housing and plenty of free parking for visitors.  In summer the village is back to only Thursday night concerts and the sound is a new surround system so only people attending the concert will hear it.  There are several big happenings and lots of groups visiting but we no longer have to hear everything as we sit and enjoy our quiet evening on the deck.  They restored upper Fanny Hill from a construction road to a beautiful meadow look it used to have when we came here in 1971.

20) A vibrant resort community with an expanding economy.  A green community with alternative fuel public transportation.  A safe diversified community that promotes health, social involvement and respect of our mountain environment.  

21) The community envisioned in the current aspiration statement.

22) A world class ski and summer mountain resort, one of the top 5 in North America and aspiring to be the best, with excellent restaurants, hotels, shops and amenities, served by aesthetically pleasing and functional infrastructure, incorporating housing and residential environments accessible to all economic levels of the community comprising an active and vital social environment.  












